


Co�eStrategies & S�rategi�Initiatives  

 Ensure Antibiotic Stewardship - Top Priority in this strategy. Aggressively invest in initiatives and research that ensure the responsible stewardship of 
antibiotics to safeguard human as well as animal health and well-being, while committing to the development and use of alternative technologies and 
practices. (Critical and Immediate. Prioritize the development and use of alternative technologies and practices not related to human health, with focus on 
human-class antibiotics.) �8�Z�U�U�T�W�Y���W�J�X�J�F�W�H�M���K�T�H�Z�X�J�I���T�S���Z�S�I�J�W�X�Y�F�S�I�N�S�L���Y�M�J���U�T�Y�J�S�Y�N�F�Q���K�T�W���F�S�Y�N�R�N�H�W�T�G�N�F�Q���W�J�X�N�X�Y�F�S�H�J���F�S�I���W�J�X�N�I�Z�J���U�W�T�†���Q�J�X���N�S���R�J�I�N�H�F�Q�Q�^���N�R�U�T�W�Y�F�S�Y��
antibiotics.

 Certify and Verify Production Practices - Facilitate the creation of a standard to certify and verify beef production and management practices to address 
consumer concerns. (Critical and Immediate.) �(�T�S�I�Z�H�Y���K�J�F�X�N�G�N�Q�N�Y�^���X�Y�Z�I�^���Y�T���I�J�Y�J�W�R�N�S�J���T�U�U�T�W�Y�Z�S�N�Y�N�J�X���F�S�I���H�M�F�Q�Q�J�S�L�J�X���K�T�W���F���S�F�Y�N�T�S�F�Q���[�J�W�N�†���H�F�Y�N�T�S���U�W�T�L�W�F�R����

 Ensure Beef Safety - Increase industry investment in beef safety and production technology research and communicate the beef community’s 
commitment to safe and healthy beef.

  Protect Beef’s Image - Align and collaborate with a broader group of industry partners, and other organizations, to anticipate and combat attacks against 
�G�J�J�K�����G�J�J�K���U�W�T�I�Z�H�Y�X���F�S�I���Y�T�I�F�^�M�X���&�R�J�W�N�H�F�S���F�L�W�N�H�Z�Q�Y�Z�W�J���Y�M�F�Y���Z�S�I�J�W�R�N�S�J�X���H�T�S�X�Z�R�J�W���Y�W�Z�X�Y�����
�(�F�U�N�Y�F�Q�N�_�J���T�S���Y�M�J���N�S�H�W�J�F�X�J�I���N�S�‡���Z�J�S�H�J���Y�M�F�Y traditional and non-
traditional [e.g., Amazon] retail and foodservice operators have on consumers.)

 Engage Beef Advocates - Engage the entire beef community (including beef, dairy and veal producers and industry partners) in building consumer 
�Y�W�Z�X�Y�������&���H�W�N�Y�N�H�F�Q���H�T�R�U�T�S�J�S�Y���R�Z�X�Y���G�J���N�S�H�W�J�F�X�N�S�L���T�U�U�T�W�Y�Z�S�N�Y�N�J�X���K�T�W���K�T�T�I���N�S�I�Z�X�Y�W�^���N�S�‡���Z�J�S�H�J�W�X���Y�T���L�J�Y���†���W�X�Y���M�F�S�I���J�]�U�J�W�N�J�S�H�J�X���\�N�Y�M���G�J�J�K���U�W�T�I�Z�H�J�W�X���F�S�I���G�J�J�K��
production practices. �7�J�†���S�J���F�G�N�Q�N�Y�^���Y�T���V�Z�F�S�Y�N�K�^���W�J�Y�Z�W�S���T�S���N�S�[�J�X�Y�R�J�S�Y���T�S���N�S�‡���Z�J�S�H�J�W���J�S�L�F�L�J�R�J�S�Y����

Grow Consumer Trust in Beef and Beef Production

 Research and Innovate New Production Technologies - Assess the potential impact of a loss in key technologies and invest in necessary research to 
�†���S�I���S�J�\���Y�J�H�M�S�T�Q�T�L�N�J�X���\�M�N�H�M���N�R�U�W�T�[�J���U�W�T�I�Z�H�Y�N�[�N�Y� �̂����J�‰�����H�N�J�S�H�^���F�S�I���F�S�N�R�F�Q���\�J�Q�Q���G�J�N�S�L�����
Critical and Immediate.) 

 Manage the Political and Regulatory Environment - Protect the business climate for beef against legislative policies and/or agency regulations that have 
a negative impact on the economic health of the beef community while supporting public policy that can improve the overall business climate for the 
beef community. 

 Ensure Beef’s Inclusion in Dietary Recommendations - Develop a comprehensive strategy to improve beef’s position as part of a healthy dietary 
pattern in future guidelines. (Recognize that sustainability science could play a role in future international and domestic dietary guidelines.) Work to 
ensure that sustainability is not part of future dietary guidelines.

 Motivate Producers and Stakeholders to engage in Policy ies and Issues - Secure expertise to activate and energize beef, dairy, and veal producers 
and other industry stakeholders to become more engaged in beef industry policies and issues. 

 Develop Crises Management Plans - Annually assess key vulnerabilities and update crises prevention and management plans for key risks and 
uncertainties facing the beef community.

 Attract, Develop and Enable the Next Generation - Identify key barriers to entry into the beef industry and develop strategies to attract, develop and 
enable the next generation into the beef business – particularly in the cow/calf sector.

 Support Global Food Security Message - �'�J�H�T�R�J���R�T�W�J���U�W�T�F�H�Y�N�[�J���N�S���I�N�X�H�Z�X�X�N�T�S�X���F�S�I���J�S�L�F�L�J�I���\�N�Y�M���T�W�L�F�S�N�_�F�Y�N�T�S�X���F�S�I���J��̂��T�W�Y�X���K�T�H�Z�X�J�I���T�S���L�Q�T�G�F�Q��
food security.

 Defend Beef’s Product Identity - Defend beef’s product identity/nomenclature against competing proteins, including plant-based alternatives.

Protect and Enhance the Business and Political Climate for Beef

 Revolutionize Beef Marketing and Merchandising - �.�S�[�J�X�Y���N�S���J��̂��T�W�Y�X���Y�T���W�J�[�T�Q�Z�Y�N�T�S�N�_�J���F�S�I���W�F�U�N�I�Q�^���N�R�U�Q�J�R�J�S�Y���N�S�S�T�[�F�Y�N�T�S�X���N�S���Y�M�J���U�W�J�X�J�S�Y�F�Y�N�T�S���T�K���G�J�J�K���F�X��
a convenient and essential staple of a healthy lifestyle (new products for domestic and global markets, packaging innovations, processing innovations, 
merchandising innovations, preparation methods, etc.). (Critical and immediate. Revolutionize the meat beef shopping experience.)

 Measure and  Improve Our Sustainability - Collaborate with beef industry stakeholders to conduct additional sustainability research, demonstrate 
�H�T�S�Y�N�S�Z�T�Z�X���N�R�U�W�T�[�J�R�J�S�Y���F�S�I���H�T�R�R�Z�S�N�H�F�Y�J���G�J�J�K�M�X���X�Z�X�Y�F�N�S�F�G�N�Q�N�Y�^���J��̂��T�W�Y�X���F�S�I���U�W�T�L�W�J�X�X���Y�T���P�J�^���Y�F�W�L�J�Y���F�Z�I�N�J�S�H�J�X�����
Critical and immediate. Aggressively 
communicate beef’s positive impact on the environment.)

 �7�J�X�J�F�W�H�M���F�S�I���(�T�R�R�Z�S�N�H�F�Y�J���'�J�J�K�M�X���3�Z�Y�W�N�Y�N�T�S�F�Q���'�J�S�J�†���Y�X������Invest in credible research to assess, document and communicate the value of beef’s nutrition 
�F�S�I���M�J�F�Q�Y�M���G�J�S�J�†���Y�X��

 Connect and Communicate Directly with Consumers - �(�F�U�N�Y�F�Q�N�_�J���T�S���‡���J�]�N�G�Q�J���S�J�\���R�J�I�N�F���Y�J�H�M�S�T�Q�T�L�N�J�X���F�S�I���N�S�S�T�[�F�Y�N�[�J���H�T�R�R�Z�S�N�H�F�Y�N�T�S���Y�F�H�Y�N�H�X���Y�T���I�J�X�N�L�S��
and deliver memorable messages directly to consumers, regarding beef’s quality, safety and nutritional value and the beef community’s commitment to 
animal well-being and the sustainable use of natural resources.

 �.�R�U�W�T�[�J���T�Z�W���5�W�T�I�Z�H�Y���F�S�I���T�Z�W���5�W�T�I�Z�H�Y�N�T�S���*�‰�����H�N�J�S�H�^������Leverage industry resources and infrastructure to equip producers with the knowledge and tools 
�S�J�J�I�J�I���Y�T���J��̂��J�H�Y�N�[�J�Q�^���W�J�X�U�T�S�I���Y�T���H�T�S�X�Z�R�J�W���G�F�X�J�I���R�F�W�P�J�Y���X�N�L�S�F�Q�X���\�N�Y�M���U�W�T�I�Z�H�Y�N�T�S���J�‰�����H�N�J�S�H�N�J�X���F�S�I���U�W�T�I�Z�H�Y���N�R�U�W�T�[�J�R�J�S�Y�X���Y�M�F�Y���U�T�X�N�Y�N�[�J�Q�^���N�R�U�F�H�Y���G�J�J�K�M�X��
value proposition. �7�J�X�U�T�S�I���Y�T���H�T�S�X�Z�R�J�W���G�F�X�J�I���R�F�W�P�J�Y���X�N�L�S�F�Q�X���\�N�Y�M���U�W�T�I�Z�H�Y�N�T�S���J�‰�����H�N�J�S�H�N�J�X���F�S�I���U�W�T�I�Z�H�Y���N�R�U�W�T�[�J�R�J�S�Y�X���Y�M�F�Y���U�T�X�N�Y�N�[�J�Q�^���N�R�U�F�H�Y���G�J�J�K�M�X���[�F�Q�Z�J��
proposition.

Promote and Strengthen Beef’s Value Proposition
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by a 16-member task force of industry thought-leaders representing all segments.   Photo courtesy of Kelli Brown


